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ABSTRACT
The abstract is a brief and simple summary form of the entire text. Author(s) should include the following: research objective(s) which explain primary research questions that must be answered; research method that describes how author(s) conducted the research; the most significant research results/findings; the main implication of research findings; and research limitations (if any). The abstract can contain up to 150 words.

Keywords: choose three to five words or phrases that are relevant and accurately portray the research topic, methodology, and significant findings of the study. Separate each keyword with a semicolon.
 
ABSTRAK 
Abstrak merupakan ringkasan dari keseluruhan artikel. Penulis menyusun abstrak dengan urutan yaitu tujuan penelitian yang menjelaskan pertanyaan penelitian utama, metode penelitian yang menjelaskan bagaimana penulis melakukan penelitian, hasil penelitian utama, implikasi utama dari hasil penelitian, dan keterbatasan penelitian (jika ada). Abstrak ditulis maksimal dalam 150 kata. 
 
Kata kunci: pilih 3 sampai 5 kata kunci atau frasa yang relevan dan menggambarkan topik, metode, dan hasil penelitian dengan baik. Pisahkan setiap kata kunci dengan titik koma.
 


 
 





	INTRODUCTION 
The introduction discusses the author(s)’ reasons for doing the research. It should begin with an overview of the research issue, provide context, and demonstrate the study’s urgency and reason. Relevant and current literature is offered to display both research gap and the novelty of the research. Furthermore, author(s) must specify the research goal(s). Introduction section should be chronologically cohesive, with clear logical relationships between paragraphs. All sections of the article will contain more than one paragraph, and to separate them, the author(s) must double tap to indicate a new paragraph.

THEORETICAL BACKGROUND
The theoretical background part includes descriptions of concepts, variables, and relationships among variables. The author(s) must present a brief and systematic theoretical background. This section only contains concepts those are significantly relevant to the study topic and may contain subsections.  
 The Subsection is Written in Bold and Capitalized Each Word
 Digital Marketing Strategy Use and Business Sustainability

RESEARCH METHODS
Research methods section should include detailed and systematic procedures so that other researchers can replicate current study. If current research method refers to prior ones, authors must include precise and suitable references. All stages, materials, and equipment used should be described clearly. Authors are also strongly advised to include additional relevant information to increase study’s validity. Author(s) may utilize subsections in this section.
The Subsection is Written in Bold and Capitalized Each Word
Author(s) May Use Formula and The Example is Written Below
Y =  α + β1.X1it + β2.X2it + β3.X3it + e ………………………………………………………………..	 1

RESULT AND DISCUSSION
Result and discussion section presents all the research findings, both main and additional, as the result from thorough and systematic data analysis conducted previously. Each finding that present in this section must be followed by the discussion, one of which is by comparing current research with prior ones, especially those discussed in the introduction section. Additionally, this section must be written properly and logically, and author(s) may provide this section in single section or in two subsections. 
The Subsection is Written in Bold and Capitalized Each Word
 Examples of Table and Figure are Displayed Below






1. Table
Table 1. Characteristics of Respondents
	No
	Characteristics
	Percentage

	1
	Age
	< 20
	5%

	
	
	20 – 24
	40%

	
	
	25 – 29
	55%

	2
	Educational Background
	Non-Degree
	35%

	
	
	Degree
	65%


Source: Explained (Year)

2. Figure

[image: A cover of a book

AI-generated content may be incorrect.]
Figure 1. Journal Cover
Source: Explained (Year)

	
CONCLUSION 
The conclusion section highlights the research significant findings by referring to the study’s objectives. The author(s) are urged to provide research limitations and suggestions for improvements, as well as future research agendas. Conclusions should be written concisely and rationally based on facts gathered during the research. The author(s) should present this section in no more than two paragraphs and avoid using bullet points or numbers to list conclusions.
  
	REFERENCES 
The references are organized using Mendeley or Zotero in accordance with the American Psychological Association (APA) 7 guidelines. The author(s) should only include references that are cited in the text. Furthermore, while it is not necessary to have an extensive list of references, a minimum of 12 sources must be included, with 80% coming from primary sources. Journal papers mentioned in the references are no more than 5 years old, except if they are still relevant, author(s) can include 30% of them at the most.
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